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Translation for convenience




We have achieved
much.

We have re-entered the profit zone.
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..after five years of losses
we have succeeded in getting
back into the black

€4,000,000 Net result after taxes

€143,000,000 EBITDA
€2,434,000,000 Sales
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Profitable despite difficult underlying
conditions

AUnfavorable foreign currency conversion into Furo
ARestrained investment activity in countries with weak currencies

ADrop in sales affecting primarily new machine sales
(Equipment down from €1.7b to €1.5b)

AService operations stable after adjustment for exchange rate
movements

(Services at approx. €1.0b in sales)
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Target achieved

For the first time in five years net profit achieved

Thanks to operating performance and
E B IT D A t asset management, t
€143 million cash flow.
The operating margin has doubled from free cas h fI,OW
around 3 percent to .. o
almost 6 percent are pOSItlve
Leverage1.7 § Share price up
Asset and net working capital 3 6 pe rce nt
management reduce debt and improve ince the last
operating profitability at the same time Annuian:nerzlell\ilee ting
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We want to
achieve more!

In the next step, we want to achieve
sustainable profitability.
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Managing a dynamic portfolio
as a basis for sustainable profitability

A
Utilizing
our own Fully developed
achievable products

market potential

State-of-the-art
products

Selective In-house
development, development Reducing expenditure to a
safeguarding or joint minimum

access venture
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Digital
Focus: Utilizing medium-term
growth potential

Targets:
A Develop new, needs-based products
A Strengthen the business area through partnerships
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Sheetfed offset

Focus: Continuously improving
profitability in the core business

Targets:
A Optimize the product and price mix
A Maximize efficiency and flexibility
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Escada folding carton:

A Sheetfed offset press

A Speedmaster XL 106-9+L
UV with Foilstar

A 15,000 sheets/hour

A Customized machine from
Wiesloch, Germany,
for high-finish print
products
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Bicycle and fashion brochure:

A Sheetfed offset press

A +

A 15,000 sheets/hour
A
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